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PART I
ITEM 1. BUSINESS
OVERVIEW
The Company

News Corporation (the “Company,” “News Corp,” “we,” “us,” or “our”) is a global diversified media and information services
company focused on creating and distributing authoritative and engaging content and other products and services to consumers
and businesses throughout the world. The Company comprises businesses across a range of media, including digital real estate
services, subscription video services in Australia, news and information services and book publishing, that are distributed under
some of the world’s most recognizable and respected brands, including The Wall Street Journal, Barron’s, Dow Jones, The
Australian, Herald Sun, The Sun, The Times, HarperCollins Publishers, Foxtel, FOX SPORTS Australia, realestate.com.au,
realtor.com®, talkSPORT and many others.

The Company’s commitment to premium content makes its properties a premier destination for news, information, sports,
entertainment and real estate. The Company distributes its content and other products and services to consumers and customers
across an array of digital platforms including websites, mobile device and tablet applications, or apps, smart TVs, social media, e-
book devices and streaming audio platforms, as well as traditional platforms such as print, television and radio. The Company’s
focus on quality and product innovation has enabled it to capitalize on the shift to digital consumption to deliver its content and



statements” within the meaning of Section 21E of the Exchange Act and Section 27A of the Securities Act of 1933, as amended.
All statements that are not statements of historical fact are forward-looking statements. The words “expect,” “will,” “estimate,”
“anticipate,” “predict,” “believe” and similar expressions and variations thereof are intended to identify forward-looking
statements. These statements appear in a number of places in this document and include statements regarding the intent, belief or
current expectations of the Company, its directors or its officers with respect to, among other things, trends affecting the
Company’s financial condition or results of operations, the Company’s strategy and strategic initiatives and the outcome of
contingencies such as litigation and investigations. Readers are cautioned that any forward-looking statements are not guarantees
of future performance and involve risks and uncertainties. More information regarding these risks and uncertainties and other
important factors that could cause actual results to differ materially from those in the forward-looking statements is set forth under
the heading “Item 1A. Risk Factors” in this Annual Report. The Company does not ordinarily make projections of its future
operating results and undertakes no obligation (and expressly disclaims any obligation) to publicly update or revise any forward-
looking statements, whether as a result of new information, future events or otherwise, except as required by law. Readers should

@



realcommercial.com.au offer a product hierarchy which enables real estate agents and property developers to upgrade listing
advertisements to increase their prominence on the site, as well as a variety of targeted products, including media display
advertising products. Flatmates.com.au derives the majority of its revenue from advertising listing products and membership fees.
The media business offers unique advertising opportunities on REA Group’s websites to property developers and other relevant
markets, including utilities and telecommunications, insurance, finance, automotive and retail. REA Group also provides
residential property data services to the financial sector through its Proptrack (formerly Hometrack) data services business,
primarily on a monthly subscription basis.

REA Group’s international operations consist of digital property assets in Asia, including wholly-owned property portals in Hong
Kong and China, a 65.5% interest in Elara Technologies Pte. Ltd. (“Elara”), a leading digital real estate services provider in India
that owns and operates PropTiger.com and Housing.com (News Corp holds a 34.3% interest in Elara), and an 18% interest in
PropertyGuru Pte. Ltd. (“PropertyGuru™), a leading digital property technology company operating marketplaces in Southeast
Asia. REA Group acquired its interest in PropertyGuru in August 2021 in exchange for all shares of REA Group’s entities in
Malaysia and Thailand. In connection with the PropertyGuru transaction, REA Group entered into an agreement to sell its 27%
interest in its existing joint venture with 99.co. REA Group’s other assets include a 20% interest in Move, as referenced above.
REA Group’s international businesses derive the majority of their revenue from their property advertising listing products and
monthly advertising subscriptions from real estate agents and property developers.

Financial Services

REA Group’s financial services business encompasses an end-to-end digital property search and financing experience and
mortgage broking services under its Smartline — personal mortgage advisers brand. REA Group has accelerated its financial
services strategy through the recent acquisitions of Mortgage Choice Limited, a leading Australian mortgage broking business,



In addition to realtor.com® Move also offers online tools and services to do-it-yourself landlords and tenants, as well as
professional software and services products. These include Avail, a platform that improves the renting experience for do-it-
yourself landlords and tenants with online tools, educational content and world-class support. Avail employs a variety of pricing
models, including subscription fees, as well as fixed- or variable-pricing models.

The Company’s digital real estate services businesses operate in highly competitive markets that are evolving rapidly in response
to new technologies, business models, product and service offerings and changing consumer and customer preferences. The



The Foxtel Group competes primarily with a variety of other video content providers, such as traditional Free To Air (“FTA”) TV
operators in Australia, including the three major commercial FTA networks and two major government-funded FTA broadcasters,
and content providers that deliver video programming over the internet to televisions, computers, tablets and mobile and other



as well as apps, and excluding off-platform distribution) accounted for approximately 67% of visits to WSJ’s digital
news and information products according to Adobe Analytics.

Barron’s Group. The Barron’s Group focuses on Dow Jones consumer brands outside of The Wall Street Journal
franchise, including Barron’s and MarketWatch, among other properties.

Barron’s. Barron’s, which is available to subscribers in print, online and on multiple mobile, tablet and e-
book devices, delivers news, analysis, investigative reporting, company profiles and insightful statistics for
investors and others interested in the investment world.

MarketWatch. MarketWatch is an investing and financial news website targeting active investors. It also
provides real-time commentary and investment tools and data. Products include mobile and tablet apps and a






subscriptions and circulation is based on news and editorial content, data and analytics content in research tools, subscription
pricing, cover price and, from time to time, various promotions. Competition for advertising is based upon advertisers’ judgments
as to the most effective media for their advertising budgets, which is in turn based upon various factors, including circulation
volume, readership levels, audience demographics, advertising rates, advertising effectiveness and brand strength and reputation.
As a result of rapidly changing and evolving technologies, distribution platforms and business models, and corresponding changes
in consumer behavior, the consumer-focused businesses within the Dow Jones segment continue to face increasing competition
for both circulation and advertising revenue, including from a variety of alternative news and information sources. These include



The book publishing business operates in a highly competitive market that is quickly changing and continues to see technological
innovations. HarperCollins competes with other large publishers, such as Penguin Random House, Simon & Schuster and
Hachette Livre, as well as with numerous smaller publishers, for the rights to works by well-known authors and public
personalities; competition could also come from new entrants as barriers to entry in book publishing are low. In addition,



outdoor media assets, and a 25.7% interest in Hipages Group Pty Ltd., which operates a leading on-demand home improvement
services marketplace.

News UK

News UK publishes The Sun, The Sun on Sunday, The Times and The Sunday Times, which are leading newspapers in the U.K.
that together accounted for approximately one-third of all national newspaper sales as of June 30, 2021. The Sun is the most read
news brand in the U.K., and The Times and The Sunday Times are the most read national newspapers in the U.K. quality market.
Together, across print and digital, these brands reach approximately 70% of adult news readers in the U.K., or approximately 39
million people, based on the PAMCo report for the quarter ended March 31, 2021.° In addition to revenue from advertising,
circulation and subscription sales for its print and digital products, News UK generates revenue by providing third party printing
services through its world-class printing facilities in England, Scotland and Ireland and is one of the largest contract printers in the
U.K. News UK also distributes content through its digital platforms, including its websites, thesun.co.uk, thetimes.co.uk and
thesundaytimes.co.uk, as well as mobile and tablet apps. In addition, News UK has assembled a portfolio of complementary
ancillary product offerings, including betting and gaming products. The following table provides information regarding News
UK’s news portfolio:



Governmental Regulation
General

Various aspects of the Company’s activities are subject to regulation in numerous jurisdictions around the world. The introduction
of new laws and regulations in countries where the Company’s products and services are produced or distributed, and changes in
the enforcement of existing laws and regulations in those countries, could have a negative impact on the Company’s interests.

Australian Media Regulation

The Company’s subscription television interests are subject to Australia’s regulatory framework for the broadcasting industry,
including the Australian Broadcasting Services Act 1992 (Cth) (the “Broadcasting Services Act”) and the Telecommunications
Act 1997 (Cth) (the “Telecommunications Act”) and associated Codes. The key regulatory body for the Australian broadcasting
industry is the Australian Communications and Media Authority.

Key regulatory issues for subscription television providers include: (a) anti-siphoning restrictions—currently under the ‘anti-

siphoning’ provisions of the Broadcasting Services Act, subscription television providers are prevented from acquiring rights to
televise certain listed events (for example, the Olympic Games and certain Australian Rules football and cricket matches) unless
national or commercial television broadcasters have not obtained these rights 26 weeks before the start of the event or the rights
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properties. It is not yet clear whether the U.K. will make corresponding changes to its existing Privacy and Electronic
Communications Regulations, which implemented the e-Privacy Directive in the U.K.

The Company and some of its service providers rely on certain mechanisms to address the European data protection requirements
for transfers of data, such as the European Union Standard Contractual Clauses, that are evolving and often subject to uncertainty
and legal challenges. In June 2021, the European Commission adopted new sets of European Union Standard Contractual Clauses,
which regulate the relationship between controller and processor in accordance with the GDPR and international data transfers to
a third country in the absence of an adequacy decision under the GDPR. The European Data Protection Board also adopted
recommendations on measures that supplement data transfer tools to ensure compliance with the level of personal data protection
required in Europe, including requirements for data exporters to assess the risks related to the transfer of personal data outside the
European Economic Area and to implement, if necessary, additional contractual, organizational and technical measures such as
encryption and pseudonymization. Such evolving frameworks could cause the Company to incur additional costs, require it to
change business practices or affect the manner in which it provides its services.

In Australia, data privacy laws impose additional requirements on organizations that handle personal data by, among other things,
requiring the disclosure of cross-border data transfers, placing restrictions on direct marketing practices and imposing mandatory
data breach reporting, and additional data privacy and security requirements and industry standards are under consideration.

Industry participants in the U.S., Europe and Australia have taken steps to increase compliance with relevant industry-level
standards and practices, including the implementation of self-regulatory regimes for online behavioral advertising that impose
obligations on participating companies, such as the Company, to give consumers a better understanding of advertisements that are
customized based on their online behavior.

The interpretation and application of data privacy and security laws are often uncertain, in flux, and evolving in the United States
and internationally. Moreover, data privacy and security laws vary between local, state, federal and international jurisdictions and
may potentially conflict from jurisdiction to jurisdiction. The Company continues to monitor pending legislation and regulatory
initiatives to ascertain relevance, analyze impact and develop strategic direction surrounding regulatory trends and developments,
including any changes required in the Company’s data privacy and security compliance programs.

U.K. Press Regulation

As a result of the implementation of recommendations of the Leveson inquiry into the U.K. press, a Press Recognition Panel
responsible for approving, overseeing and monitoring a new press regulatory body or bodies was established. Once approved by
the Press Recognition Panel, the new press regulatory body or bodies would be responsible for overseeing participating
publishers. In addition to the Press Recognition Panel, certain legislation provides that publishers who are not members of an
approved regulator may be liable for exemplary damages in certain cases where such damages are not currently awarded and, if
Section 40 of the Crime and Courts Act 2013 is commenced, the payment of costs for both parties in libel actions in certain
circumstances.

Press regulator IMPRESS was recognized as an approved regulator by the Press Recognition Panel on October 25, 2016.
However, publications representing the majority of the industry in the U.K., including News UK, entered into binding contracts to
form an alternative regulator, the Independent Press Standards Organisation, or IPSO, in September 2014. IPSO currently has no
plans to apply for recognition from the Press Recognition Panel. IPSO has an independent chairman and a 12-member board, the
majority of which are independent. IPSO oversees the Editors’ Code of Practice, requires members to implement appropriate
internal governance processes and requires self-reporting of any failures, provides a complaints handling service, has the ability to
require publications to print corrections and has the power to investigate serious or systemic breaches of the Editors’ Code of
Practice and levy fines of up to £1 million. IPSO has also introduced an arbitration scheme to resolve claims against publications.
The burdens IPSO imposes on its print media members, including the Company’s newspaper publishing businesses in the U.K.,
may result in competitive disadvantages versus other forms of media and may increase the costs of regulatory compliance.

U.K. Radio Broadcasting Regulation

The Company’s radio stations in the U.K. and Ireland are also subject to governmental regulation by the relevant broadcast
authorities as the Company is required to obtain and maintain licenses from such authorities to operate these stations. Although
the Company expects its licenses will, where relevant, be renewed in the ordinary course upon their expiration, there can be no
assurance that this will be the case. Non-compliance by the Company with the requirements associated with such licenses or other
applicable laws and regulations, including of the relevant authority, could result in fines, additional license conditions, license
revocation or other adverse regulatory actions.

12



Intellectual Property

The Company’s intellectual property assets include: copyrights in newspapers, books, video programming and other content and
technologies; trademarks in names and logos; trade names; domain names; and licenses of intellectual property rights. These
licenses include: (1) the sports programming rights licenses for the National Rugby League, Australian Football League, Cricket
Australia, V8 Supercars, Formula One and other broadcasting rights described in Note 16 to the Financial Statements; (2) licenses
from various third parties of patents and other technology for the set-top boxes and related operating and conditional access
systems used in the Company’s subscription television business; (3) the trademark license for the realtor.com® website address, as
well as the REALTOR® trademark (the “NAR License”); and (4) the trademark licenses for the use of FOX formative trademarks
used in the Company’s pay-TV business in Australia (the “Fox Licenses”). In addition, its intellectual property assets include
patents or patent applications for inventions related to its products, business methods and/or services, none of which are material



The capabilities of the Company’s workforce have continued to evolve along with the Company’s business and strategy,

including becoming more digital. During the COVID-19 pandemic, the pace of this evolution increased, as changing consumer
behavior accelerated the shift in the Company’s workforce allocation towards digital products and services. The Company also
implemented a transformation initiative to streamline operations and reduce costs across back office functions, including the
introduction of common technology platforms, standardizing internal processes, outsourcing various activities and rationalizing its
real estate footprint, which it expects to increase collaboration across its businesses worldwide and optimize the productivity and
efficiency of its workforce.

Culture and Values

The delivery of quality news, information and entertainment to customers is a passionate, principled and purposeful enterprise.
The Company believes people around the globe turn to News Corp because they trust its dedication to those values and to
conducting business with integrity. The Company is always mindful that one of its greatest assets is its reputation, and ethical
conduct is part of the vision, strategy and fabric of the Company. The Company has established a Compliance Steering
Committee that oversees the Company’s global compliance-related policies, protocols and guidance and reports directly to the
Board of Directors through the Audit Committee. Performance on ethics and compliance objectives is evaluated in determining
the payout of incentive compensation for executive officers. In addition, all employees are required to regularly complete training



have access to a range of training opportunities, including workshops and classes on a variety of topics, webinars, job-specific
training and other continuing education resources. The Company further supports and develops its employees through career
planning resources and programs that build and strengthen employee leadership skills. In addition, the Company and its
businesses have implemented programs to support regular performance reviews for employees to highlight their strengths and
identify the skills and growth areas necessary to advance their careers. These programs help the Company identify and invest in
the next generation of leadership and represent an important component in the development of its talent pipeline.

Explanatory Note Regarding Certain Metrics
Unique Users

For purposes of this Annual Report, the Company counts unique users the first time an individual accesses a product’s website
using a browser during a calendar month and the first time an individual accesses a product’s mobile or tablet app using a mobile
or tablet device during a calendar month. If the user accesses more than one of a product’s desktop websites, mobile websites,
mobile apps and/or tablet apps, the first access to each such website or app is counted as a separate unique user. In addition, users
accessing a product’s websites through different browsers, users who clear their browser cache at any time and users who access a
product’s websites and apps through different devices are also counted as separate unique users. For a group of products such as






costs to continue developing and improving its streaming services and costs related to its transformation initiative, as well as other
costs to acquire, develop, adopt, upgrade and exploit new and existing technologies and attract and retain employees with the
necessary knowledge and skills. There can be no assurance any strategic initiatives, products and services will be successful in the
manner or time period or at the cost the Company expects or that it will realize the anticipated benefits it expects to achieve. The
failure to realize those benefits could have a material adverse effect on the Company’s business, results of operations and
financial condition.

Some of the Company’s current and potential competitors may have greater resources, fewer regulatory burdens, better
competitive positions in certain areas, greater operating capabilities, greater access to sources of content, data, technology or other
services or strategic relationships and/or easier access to financing, which may allow them to respond more effectively to changes
in technology, consumer and customer needs, preferences and behavior and market conditions. Continued consolidation among
competitors in certain industries in which the Company operates may increase these advantages, including through greater scale,
financial leverage and/or access to content, data, technology and other offerings. If the Company is unable to compete
successfully against existing or future competitors, its business, results of operations and financial condition could be adversely
affected.

A Decline in Customer Advertising Expenditures in the Company’s Newspaper and Other Businesses Could Cause its Revenues
and Operating Results to Decline Significantly.

The Company derives substantial revenues from the sale of advertising, and its ability to generate advertising revenue is
dependent on a number of factors, including: (1) demand for the Company’s products and services, (2) audience fragmentation,
(3) digital advertising trends, (4) its ability to offer advertising products and formats sought by advertisers, (5) general economic
and business conditions, (6) demographics of the customer base, (7) advertising rates, (8) advertising effectiveness and (9)
maintaining its brand strength and reputation.

Demand for the Company’s products and services is evaluated based on a variety of metrics. For example, circulation levels for
the Company’s newspapers, ratings points for its cable channels and number of listeners for its radio stations are among the
factors advertisers consider when determining the amount of advertising to purchase from the Company as well as advertising
rates. For the Company’s digital media properties, advertisers evaluate consumer demand using metrics such as the number of
visits, number of users and user engagement. Any difficulty or failure in accurately measuring demand, particularly demand
generated through new platforms, may lead to under-measurement and, in turn, lower advertising pricing and spending.

The popularity of digital media among consumers as a source of news, entertainment and other content, and the ability of digital
advertising offerings to deliver targeted advertising promptly, has driven a corresponding shift in advertising from traditional
channels to digital platforms. Large digital platforms in particular, such as Facebook, Google and Amazon, which have extensive
audience reach, audience data and targeting capabilities, have commanded an increasing share of the digital advertising market in
recent years, and the Company expects this trend to continue. The shift to digital media has significantly impacted the Company’s
print advertising revenues, which have declined in each of its last three fiscal years. New devices and technologies, as well as
higher consumer engagement with other forms of digital media platforms such as online and mobile social networking, have also
increased the number of media choices and formats available to audiences, resulting in audience fragmentation and increased
competition for advertising. The range of advertising choices across digital products and platforms and the large inventory of
available digital advertising space have historically resulted in significantly lower rates for digital advertising than for print
advertising. In addition, in the past, rates have been generally lower for mobile advertising than for desktop advertising. As a
result, increasing consumer reliance on mobile devices has added, and may continue to add, additional pricing pressure.
Consequently, despite continued growth in the Company’s digital advertising revenues, such revenues may not be able to replace
print advertising revenue lost as a result of the shift to digital consumption.

The digital advertising market also continues to undergo changes that may further impact digital advertising revenues.
Programmatic buying channels that allow advertisers to buy audiences at scale play a significant role in the advertising



support for third party cookies and mobile operating system identifiers used for advertising purposes, as well as opt-in



The Company Has Made and May Continue to Make Strategic Acquisitions, Investments and Divestitures That Introduce
Significant Risks and Uncertainties.

In order to position its business to take advantage of growth opportunities, the Company has made and may continue to make
strategic acquisitions and investments that involve significant risks and uncertainties. These risks and uncertainties include,
among others: (1) the difficulty in integrating newly acquired businesses, operations and systems, including financial reporting,
internal controls and information technology, in an efficient and effective manner, (2) the challenges in achieving strategic
objectives, cost savings and other anticipated benefits, (3) the potential loss of key employees, customers and suppliers, (4) with
respect to investments, risks associated with the inability to control the operations of the business, (5) the risk of diverting the
attention of the Company’s senior management from the Company’s operations, (6) in the case of foreign acquisitions and
investments, the impact of specific economic, tax, currency, political, legal and regulatory risks associated with the relevant
countries, (7) expenses and liabilities, both known and unknown, associated with the acquired businesses or investments, (8) in
some cases, increased regulation and (9) in some cases, lower liquidity as a result of the use of cash or incurrence of debt to fund
such acquisition or investment. If any acquired business or investment fails to operate as anticipated or an acquired business
cannot be successfully integrated with the Company’s existing businesses, the Company’s business, results of operations,
financial condition and reputation could be adversely affected, and the Company may be required to record non-cash impairment
charges for the write-down of certain acquired assets and investments. The Company’s ability to continue to make acquisitions
depends on the availability of suitable candidates at acceptable prices and whether restrictions are imposed by regulations, and
competition for certain types of acquisitions is significant.

The Company has also divested and may in the future divest certain assets or businesses that no longer fit with its strategic
direction or growth targets. Divestitures involve significant risks and uncertainties that could adversely affect the Company’s
business, results of operations and financial condition. These include, among others, the inability to find potential buyers on



jurisdictions such as natural disasters, including extreme weather (which may occur with increasing frequency and intensity),
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Macroeconomic and Market Risks

The COVID-19 Pandemic and Other Similar Epidemics, Pandemics or Widespread Health Crises Could Have a Material Adverse
Effect on the Company’s Business, Results of Operations, Cash Flows and Financial Position.

The COVID-19 outbreak and the resulting responses of governments, businesses and consumers, have had, and may continue to
have, an adverse effect on the Company’s business, results of operations, cash flows and financial position. The COVID-19
pandemic led to the implementation of unprecedented and wide-ranging measures by international, federal, state and local public
health and governmental authorities to contain and combat the outbreak and spread of the virus, including quarantines, shelter-in-
place and other social distancing orders, event cancellations, travel restrictions and orders for many businesses to curtail or cease
normal operations. The impact of the COVID-19 pandemic and measures to prevent its spread caused significant and prolonged
unemployment and a decline in consumer confidence and created significant economic volatility, uncertainty and disruption.
Other epidemics, pandemics or widespread health crises may have similar effects.

During fiscal 2021, particularly in the first half, the COVID-19 pandemic continued to impact the Company’s businesses,
although the impacts moderated relative to fiscal 2020. For example, business restrictions and shelter-in-place orders caused a
decline in print newspaper volumes, while postponements and cancellations of sports events negatively impacted commercial
subscription revenues and broadcast and Kayo subscribers. Advertising revenues also declined due to the resulting economic
downturn. While the Company saw growth in other areas, including digital subscribers at its newspaper businesses, book sales at
its Book Publishing segment and audience growth at realtor.com®, driven in part by pandemic-related circumstances and the news
environment, this growth may not be sustainable.

In response to the COVID-19 pandemic, the Company instituted remote working arrangements for a substantial majority of its
employees. While these arrangements have not materially affected the Company’s ability to maintain its business operations to
date, these work arrangements could, in the future, strain the Company’s business continuity plans, introduce operational risk,
including cybersecurity risks or risks to the effectiveness of the Company’s internal controls, and affect the Company’s
productivity and ability to manage its business and perform critical functions.

The ultimate impact of the COVID-19 pandemic and other similar epidemics, pandemics or widespread health crises will depend
on, among other things, the severity, duration, spread and any reoccurrence of such crises, the impact of governmental actions and
business and consumer behavior in response, the effectiveness of actions taken to contain or mitigate outbreaks and prevent or
limit any reoccurrence, including the development, availability and public acceptance of effective treatments and vaccines, the
resulting global economic conditions and how quickly and to what extent normal economic and operating conditions can resume,
all of which are highly uncertain and cannot be predicted. In addition, the COVID-19 pandemic and other similar epidemics,
pandemics or widespread health crises may amplify many of the other risk factors disclosed elsewhere in this “Item 1A. Risk
Factors.”

Weak Domestic and Global Economic Conditions and Volatility and Disruption in the Financial and Other Markets May
Adversely Affect the Company’s Business.

The U.S. and global economies have undergone, and may in the future experience, periods of economic and market weakness and
uncertainty, including as a result of the COVID-19 pandemic, trade disputes between a number of countries and higher inflation.
These conditions have resulted in, among other things, a tightening of, and in some cases more limited access to, the credit and
capital markets, lower levels of liquidity, increases in the rates of default and bankruptcy, lower consumer and business spending,
lower consumer net worth and a decline in the real estate market. Such weakness and uncertainty and associated market
disruptions have often led to broader, prolonged economic downturns that have historically resulted in lower advertising
expenditures, lower demand for the Company’s products and services and unfavorable changes in the mix of products and
services purchased and have adversely affected the Company’s business, results of operations, financial condition and liquidity.
Any continued or recurring economic weakness is likely to have a similar impact on the Company’s business and reduce its
circulation and subscription, advertising, real estate, consumer and other revenues and otherwise negatively impact the
performance of its businesses. The Company is particularly exposed to certain Australian business risks, including specific
Australian legal and regulatory risks, consumer preferences and competition, because it holds a substantial amount of Australian
assets and generated approximately 42% of its fiscal 2021 revenues from Australia. As a result, the Company’s business, results
of operations and financial condition may be adversely affected by negative developments in the Australian market, including, for
example, weakness in the Australian residential real estate market which has led, and may in the future lead, to lower listing
volumes at REA Group. The Company also generated approximately 14% of its fiscal 2021 revenues from the U.K., which
continues to experience political, regulatory, economic and market uncertainty following its exit from the European Union,
commonly referred to as “Brexit.” While the U.K. and the European Union have entered into a trade and cooperation agreement,

22






ineffective or inadequate, and the Company’s disaster recovery and business continuity planning may not be sufficient to address
all potential cyber events or other disruptions.

In recent years, there has been a significant rise in the number of cyberattacks on companies’ network and information systems,
and such attacks are becoming increasingly more sophisticated, targeted and difficult to detect and prevent against. As a result of
the COVID-19 pandemic, remote work and remote access to the Company’s systems has increased significantly, which may
adversely impact the effectiveness of the Company’s security measures. Consequently, the risks associated with such an event
continue to increase, particularly as the Company’s digital businesses expand. The Company has experienced, and expects to
continue to be subject to, cybersecurity threats and incidents, none of which have been material to the Company to date,
individually or in the aggregate. However, there is no assurance that there will not be a cybersecurity threat or incident that has a
material adverse effect in the future. While the Company and its vendors have developed and implemented security measures and
internal controls that are designed to protect personal data, business information, including intellectual property, and other
confidential information, to prevent system disruption, data loss or corruption, and to prevent or detect security breaches, such
measures may not be successful in preventing these events from occurring, particularly given that techniques used to access,
disable or degrade service, or sabotage systems change frequently. Additionally, it may be difficult to detect and defend against
certain threats and vulnerabilities that can persist over extended periods of time. Any network and information systems-related
events could require the Company to expend significant resources to remedy such event. Moreover, the development and
maintenance of these measures is costly and requires ongoing monitoring and updating as technologies change and efforts to
overcome security measures become more sophisticatedperty, and other



residents with certain rights regarding their personal information. See “Governmental Regulation—Data Privacy and Security” for
more information.

Risks Related to Financial Results and Position

The Indebtedness of the Company and Certain of its Subsidiaries may Affect their Ability to Operate their Businesses, and may
have a Material Adverse Effect on the Company’s Financial Condition and Results of Operations. The Company and its
Subsidiaries may be able to Incur Substantially More Debt, which Could Further Exacerbate the Risks Described Herein.

As of June 30, 2021, News Corp had $2.15 billion of total outstanding indebtedness (excluding related party debt) with maturities
ranging from fiscal 2023 through fiscal 2029, including $854 million and $314 million, respectively, of indebtedness held by its
non-wholly owned subsidiaries, Foxtel and REA Group (collectively with News Corp, the “Debtors”). The indebtedness of the
Debtors and the terms of their financing arrangements could: (1) limit their ability to obtain additional financing in the future; (2)
make it more difficult for them to satisfy their obligations under the terms of their financing arrangements, including the
provisions of any relevant debt instruments, credit agreements, indentures and similar or associated documents (collectively, the
“Debt Documents™); (3) limit their ability to refinance their indebtedness on terms acceptable to them or at all; (4) limit their
flexibility to plan for and adjust to changing business and market conditions in the industries in which they operate and increase
their vulnerability to general adverse economic and industry conditions; (5) require them to dedicate a substantial portion of their
cash flow to make interest and principal payments on their debt, thereby limiting the availability of their cash flow to fund future
investments, capital expenditures, working capital, business activities, acquisitions and other general corporate requirements; (6)
subject them to higher levels of indebtedness than their competitors, which may cause a competitive disadvantage and may reduce
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The Company’s Business Could Be Adversely Impacted by Changes in Law, Governmental Policy and Regulation.

Various aspects of the Company’s activities are subject to regulation in numerous jurisdictions around the world, and the
introduction of new laws and regulations in countries where the Company’s products and services are produced or distributed, and
changes in the enforcement of existing laws and regulations in those countries, could have a negative impact on its interests. For
example, the Company’s Australian operating businesses may be adversely affected by changes in government policy, regulation
or legislation, or the application or enforcement thereof, applying to companies in the Australian media industry or to Australian
companies in general. See “Governmental Regulation—Australian Media Regulation” for more information. In addition, the
Company’s newspaper publishing businesses in the U.K. are subject to greater regulation and oversight as a result of the
implementation of recommendations of the Leveson inquiry into the U.K. press, and the Company’s radio stations in the U.K. and
Ireland are subject to governmental regulation by the relevant broadcast authorities. See “Governmental Regulation—U.K. Press
Regulation” and “—U.K. Radio Broadcasting Regulation,” respectively, for more information. Laws and regulations may vary
between local, state, federal and international jurisdictions, and the enforcement of those laws and regulations may be inconsistent
and unpredictable. The Company may incur substantial costs or be required to change its business practices in order to comply
with applicable laws and regulations and could incur substantial penalties or other liabilities in the event of any failure to comply.

Risks Related to Intellectual Property

Theft of the Company’s Content, including Digital Piracy and Signal Theft, may Decrease Revenue and Adversely Affect the
Company’s Business and Profitability.

The Company’s success depends in part on its ability to maintain and monetize the intellectual property rights in its content, and
theft of its brands, programming, digital content, books and other copyrighted material affects the value of its content.
Developments in technology, including the wide availability of higher internet bandwidth and reduced storage costs, increase the
threat of content piracy by making it easier to stream, duplicate and widely distribute pirated material, including from other less-
regulated countries into the Company’s primary markets. The Company seeks to limit the threat of content piracy by, among other
means, preventing unauthorized access to its content through the use of programming content encryption, signal encryption and
other security access devices and digital rights management software, as well as by obtaining site blocking orders against pirate
streaming and torrent sites and a variety of other actions. However, these efforts may be costly and are not always successful,
particularly as infringers continue to develop tools that undermine security features and enable them to disguise their identities
online. The proliferation of unauthorized use of the Company’s content undermines lawful distribution channels and reduces the
revenue that the Company could receive from the legitimate sale and distribution of its content. Protection of the Company’s
intellectual property rights is dependent on the scope and duration of its rights as defined by applicable laws in the U.S. and
abroad, and if those laws are drafted or interpreted in ways that limit the extent or duration of the Company’s rights, or if existing
laws are changed or not effectively enforced, the Company’s ability to generate revenue from its intellectual property may
decrease, or the cost of obtaining and maintaining rights may increase. In addition, the failure of legal and technological
protections to evolve as piracy and associated technological tools become more sophisticated could make it more difficult for the
Company to adequately protect its intellectual property, which could, in turn, negatively impact its value and further increase the
Company’s enforcement costs.

Failure by the Company to Protect Certain Intellectual Property and Brands, or Infringement Claims by Third Parties, Could
Adversely Impact the Company’s Business, Results of Operation and Financial Condition.

The Company’s businesses rely on a combination of trademarks, trade names, copyrights, patents, domain names, trade secrets
and other proprietary rights, as well as licenses, confidentiality agreements and other contractual arrangements, to establish,
obtain and protect the intellectual property and brand names used in their businesses. The Company believes its proprietary
trademarks, trade names, copyrights, patents, domain names, trade secrets and other intellectual property rights are important to
its continued success and its competitive position. However, the Company cannot ensure that these intellectual property rights or
those of its licensors (including licenses relating to sports programming rights, set-top box technology and related systems, the
NAR License and the Fox Licenses) and suppliers will be enforced or upheld if challenged or that these rights will protect the
Company against infringement claims by third parties, and effective intellectual property protection may not be available in every
country or region in which the Company operates or where its products and services are available. Efforts to protect and enforce
the Company’s intellectual property rights may be costly, and any failure by the Company or its licensors and suppliers to
effectively protect and enforce its or their intellectual property or brands, or any infringement claims by third parties, could
adversely impact the Company’s business, results of operations or financial condition. Claims of intellectual property
infringement could require the Company to enter into royalty or licensing agreements on unfavorable terms (if such agreements
are available at all), require the Company to spend substantial sums to defend against or settle such claims or to satisfy any
judgment rendered against it, or cease any further use of the applicable intellectual property, which could in turn require the
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Company to change its business practices or offerings and limit its ability to compete effectively. Even if the Company believes
any such challenges or claims are without merit, they can be time-consuming and costly to defend and divert management’s
attention and resources away from its business. In addition, the Company may be contractually required to indemnify other parties
against liabilities arising out of any third party infringement claims.

Risks Related to the Company’s Common Stock
The Market Price of the Company’s Stock May Fluctuate Significantly.

The Company cannot predict the prices at which its common stock may trade. The market price of the Company’s common stock
may fluctuate significantly, depending upon many factors, some of which may be beyond its control, including: (1) the
Company’s quarterly or annual earnings, or those of other companies in its industry; (2) actual or anticipated fluctuations in the
Company’s operating results; (3) success or failure of the Company’s business strategy; (4) the Company’s ability to obtain
financing as needed; (5) changes in accounting standards, policies, guidance, interpretations or principles; (6) changes in laws and
regulations affecting the Company’s business; (7) announcements by the Company or its competitors of significant new business
developments or the addition or loss of significant customers; (8) announcements by the Company or its competitors of significant
acquisitions or dispositions; (9) changes in earnings estimates by securities analysts or the Company’s ability to meet its earnings
guidance, if any; (10) the operating and stock price performance of other comparable companies; (11) investor perception of the
Company and the industries in which it operates; (12) results from material litigation or governmental investigations; (13) changes
in capital gains taxes and taxes on dividends affecting stockholders; (14) overall market fluctuations and general economic
conditions; and (15) changes in the amounts and frequency of dividends or share repurchases, if any.

Certain of the Company’s Directors and Officers May Have Actual or Potential Conflicts of Interest Because of Their Equity
Ownership in Foxmpec i Their Equity
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e adual class common equity capital structure;
< aprohibition on stockholders taking any action by written consent without a meeting;

< special stockholders’ meeting to be called only by the Board of Directors, the Chairman or a Vice or Deputy Chairman of
the Board of Directors, or the holders of not less than 20% of the voting power of the Company’s outstanding voting
stock;

< the requirement that stockholders give the Company advance notice to nominate candidates for election to the Board of
Directors or to make stockholder proposals at a stockholders’ meeting;

< the requirement of an affirmative vote of at least 65% of the voting power of the Company’s outstanding voting stock to
amend or repeal its by-laws;

< vacancies on the Board of Directors to be filled only by a majority vote of directors then in office;
e certain restrictions on the transfer of the Company’s shares; and

< the Board of Directors to issue, without stockholder approval, Preferred Stock and Series Common Stock with such
terms as the Board of Directors may determine.

These provisions could discourage potential acquisition proposals and could delay or prevent a change in control of the Company,
even in the case where a majority of the stockholders may consider such proposals, if effective, desirable.

In addition, in connection with the Separation, the Company’s Board of Directors adopted a stockholder rights agreement, which
it extended in June 2014, June 2015, June 2018 and again in June 2021. Pursuant to the fourth amended and restated stockholder
rights agreement, each outstanding share of the Company’s common stock has attached to it a right entitling its holder to purchase
from the Company additional shares of its Class A Common Stock and Class B Common Stock in the event that a person or group
acquires beneficial ownership of 15% or more of the then-outstanding Class B Common Stock without approval of the
Company’s Board of Directors, subject to exceptions for persons beneficially owning 15% or more of the Company’s Class B
Common Stock immediately following the Separation. The stockholder rights agreement could make it more difficult for a third-
party to acquire the Company’s voting common stock without the approval of its Board of Directors. The rights expire on June

18, 2022, except as otherwise provided in the rights agreement. Further, as a result of his ability to appoint certain members of the
board of directors of the corporate trustee of the Murdoch Family Trust, which beneficially owns less than one percent of the
Company’s outstanding Class A Common Stock and approximately 38.4% of the Company’s Class B Common Stock as of

June 30, 2021, K. Rupert Murdoch may be deemed to be a beneficial owner of the shares beneficially owned by the Murdoch
Family Trust. K. Rupert Murdoch, however, disclaims any beneficial ownership of these shares. Also, K. Rupert Murdoch
beneficially owns or may be deemed to beneficially own an additional one percent of the Company’s Class B Common Stock and
less than one percent of the Company’s Class A Common Stock as of June 30, 2021. Thus, K. Rupert Murdoch may be deemed to
beneficially own in the aggregate less than one percent of the Company’s Class A Common Stock and approximately 39.4% of
the Company’s Class B Common Stock as of June 30, 2021. This concentration of voting power could discourage third parties
from making proposals involving an acquisition of the Company. Additionally, the ownership concentration of Class B Common
Stock by the Murdoch Family Trust increases the likelihood that proposals submitted for stockholder approval that are supported
by the Murdoch Family Trust will be adopted and proposals that the Murdoch Family Trust does not support will not be adopted,
whether or not such proposals to stockholders are also supported by the other holders of Class B Common Stock. Furthermore, the
adoption of the fourth amended and restated stockholder rights agreement will prevent, unless the Company’s Board of Directors
otherwise determines at the time, other potential stockholders from acquiring a similar ownership position in the Company’s Class
B Common Stock and, accordingly, could prevent a meaningful challenge to the Murdoch Family Trust’s influence over matters
submitted for stockholder approval.

ITEM 1B. UNRESOLVED STAFF COMMENTS

None.
ITEM 2. PROPERTIES

The Company owns and leases various real properties in the U.S., Europe, Australia and Asia that are utilized in the conduct of its
businesses. Each of these properties is considered to be in good condition, adequate for its purpose and suitably utilized according
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ITEM 4. MINE SAFETY DISCLOSURES
Not applicable.
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ITEM 5. MARKET FOR REGISTRANT’S COMMON EQUITY, RELATED STOCKHOLDER MATTERS AND
ISSUER PURCHASES OF EQUITY SECURITIES

News Corporation’s Class A Common Stock and Class B Common Stock are listed and traded on The Nasdaq Global Select
Market (“Nasdaqg”), its principal market, under the symbols “NWSA” and “NWS,” respectively. CHESS Depositary Interests
(“CDIs”) representing the Company’s Class A Common Stock and Class B Common Stock are listed and traded on the Australian
Securities Exchange (“ASX”) under the symbols “NWSLV” and “NWS,” respectively. As of July 30, 2021, there were
approximately 17,000 holders of record of shares of Class A Common Stock and 400 holders of record of shares of Class B
Common Stock.

Dividends

For information regarding dividends, see Note 12—Stockholders' Equity in the accompanying Consolidated Financial Statements.

Issuer Purchases of Equity Securities

In May 2013, the Company’s Board of Directors (the “Board of Directors”) authorized the Company to repurchase up to an
aggregate of $500 million of its Class A Common Stock. No stock repurchases were made during the fiscal years ended June 30,
2021, 2020 and 2019. Over the life of the program through July 30, 2021, the Company cumulatively repurchased approximately
5.2 million shares of Class A Common Stock for an aggregate cost of approximately $71 million. The remaining authorized
amount under the stock repurchase program as of July 30, 2021 was approximately $429 million. All decisions regarding any
future stock repurchases are at the sole discretion of a duly appointed committee of the Board of Directors and management. The
committee’s decisions regarding future stock repurchases will be evaluated from time to time in light of many factors, including
the Company’s financial condition, earnings, capital requirements and debt facility covenants, other contractual restrictions, as
well as legal requirements, regulatory constraints, industry practice, market volatility and other factors that the committee may
deem relevant. The stock repurchase authorization may be modified, extended, suspended or discontinued at any time by the
Board of Directors and the Board of Directors cannot provide any assurances that any additional shares will be repurchased.

The Company did not purchase any of its Class A or Class B Common Stock during the fiscal years ended June 30, 2021, 2020
and 2019.

ITEM 6. [RESERVED]
Not applicable.
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ITEM?7. MANAGEMENT’S DISCUSSION AND ANALYSIS OF FINANCIAL CONDITION AND RESULTS OF
OPERATIONS

This discussion and analysis contains statements that constitute “forward-looking statements™ within the meaning of Section 21E
of the Securities Exchange Act of 1934, as amended (the “Exchange Act’), and Section 27A of the Securities Act of 1933, as
amended. All statements that are not statements of historical fact are forward-looking statements. The words ““expect,” “will,”
“estimate,” “anticipate,” “predict,” ““believe” and similar expressions and variations thereof are intended to identify forward-
looking statements. These statements appear in a number of places in this discussion and analysis and include statements
regarding the intent, belief or current expectations of the Company, its directors or its officers with respect to, among other
things, trends affecting the Company’s financial condition or results of operations, the Company’s strategy and strategic
initiatives and the outcome of contingencies such as litigation and investigations. Readers are cautioned that any forward-looking



OVERVIEW OF THE COMPANY’S BUSINESSES

The Company manages and reports its businesses in the following six segments:

Digital Real Estate Services—The Digital Real Estate Services segment consists of the Company’s 61.4% interest
in REA Group and 80% interest in Move. The remaining 20% interest in Move is held by REA Group. REA Group
is a market-leading digital media business specializing in property and is listed on the Australian Securities
Exchange (“ASX”) (ASX: REA). REA Group advertises property and property-related services on its websites and
mobile apps, including Australia’s leading residential, commercial and share property websites, realestate.com.au,
realcommercial.com.au and Flatmates.com.au, and property portals in India and East Asia. In addition, REA Group
provides property-related data to the financial sector and financial services through an end-to-end digital property
search and financing experience and a mortgage broking offering.

Move is a leading provider of digital real estate services in the U.S. and primarily operates realtor.com®, a premier
real estate information, advertising and services platform. Move offers real estate advertising solutions to agents and
brokers, including its Connections®™ Plus and Advantage® Pro products as well as its referral-based services. Move
also offers online tools and services to do-it-yourself landlords and tenants, as well as professional software and
services products.

Subscription Video Services—The Company’s Subscription Video Services segment provides sports, entertainment
and news services to pay-TV and streaming subscribers and other commercial licensees, primarily via cable, satellite
and internet distribution, and consists of (i) the Company’s 65% interest in the Foxtel Group (with the remaining
35% interest held by Telstra, an ASX-listed telecommunications company) and (ii) Australian News Channel
(“ANC™). The Foxtel Group is the largest Australian-based subscription television provider, with nearly 200
channels covering sports, general entertainment, movies, documentaries, music, children’s programming and news.
Foxtel and the Kayo Sports streaming service offer the leading sports programming content in Australia, with
broadcast rights to live sporting events including: National Rugby League, Australian Football League, Cricket
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Digital Real Estate Services

The Digital Real Estate Services segment generates revenue through property and property-related advertising and services,
including: the sale of real estate listing and lead generation products and referral-based services to agents, brokers and developers;
real estate-related and property rental-related services; display advertising on residential real estate and commercial property sites;
and residential property data services to the financial sector. The Digital Real Estate Services segment also generates revenue
through licenses of certain professional software products on a subscription basis and fees and commissions from referrals
generated through its end-to-end digital property search and financing offering and mortgage broking services. Significant
expenses associated with these sites, services and software solutions include development costs, advertising and promotional
expenses, hosting and support services, salaries, broker commissions, employee benefits and other routine overhead expenses.

Consumers overwhelmingly turn to the internet and mobile devices for real estate information and services. The Digital Real
Estate Services segment’s success depends on its continued innovation to provide products and services that are useful for
consumers and real estate, mortgage and financial services professionals and attractive to its advertisers. The Digital Real Estate
Services segment operates in a highly competitive digital environment with other operators of real estate and property websites
and mobile apps.

Subscription Video Services

The Company’s Subscription Video Services segment consists of (i) its 65% interest in the Foxtel Group and (ii) ANC. The
Foxtel Group is the largest Australian-based subscription television provider through its Foxtel pay-TV and Kayo Sports, BINGE
and Foxtel Now streaming services. The Foxtel Group generates revenue primarily through subscription revenue as well as
advertising revenue.

The Foxtel Group competes for audiences primarily with a variety of other video content providers, such as traditional Free-To-
Air (“FTA”) TV operators in Australia, including the three major commercial FTA networks and two major government-funded
FTA broadcasters, and content providers that deliver video programming over the internet. These providers include, Internet
Protocol television, or IPTV, subscription video-on-demand and broadcast video-on-demand providers; streaming services offered
through digital media providers; as well as programmers and distributors that provide content directly to consumers over the
internet.

ANC operates the SKY NEWS network, Australia’s 24-hour multi-channel, multi-platform news service, and also owns and
operates the Australia Channel IPTV service for international markets. Revenue is primarily derived from monthly affiliate fees
received from pay-TV providers based on the number of subscribers and advertising.

The most significant operating expenses of the Subscription Video Services segment are the acquisition and production expenses
related to programming, the expenses related to operating the technical facilities of the broadcast operations, expenses related to
cable, satellite, internet and broadband transmission costs and studio and engineering expense. The expenses associated with
licensing certain sports programming rights are recognized during the applicable season or event, which can cause results at the
Subscription Video Services segment to fluctuate based on the timing and mix of the Foxtel Group’s local and international sports
programming. Sports programming rights costs associated with a dedicated channel are amortized over 12 months. Other
expenses include subscriber acquisition costs such as sales costs and marketing and promaotional expenses related to improving the
market visibility and awareness of the channels and their programming. Additional expenses include salaries, employee benefits,
rent and other routine overhead expenses.

Dow Jones

The Dow Jones segment’s products target individual consumers and enterprise customers. Revenue from the Dow Jones
segment’s consumer business is derived primarily from circulation, which includes subscription and single-copy sales of its digital
and print consumer products, the sale of digital and print advertising, licensing fees for its print and digital consumer content and
participation fees for its live journalism events. Circulation revenues are dependent on the content of the Dow Jones segment’s
consumer products, prices of its and/or competitors’ products, as well as promotional activities and news cycles. Advertising
revenue is dependent on a number of factors, including demand for the Dow Jones segment’s consumer products, general
economic and business conditions, demographics of the customer base, advertising rates and effectiveness and brand strength and
reputation. Advertising revenues are also subject to seasonality, with revenues typically highest in the Company's second fiscal
quarter due to the end-of-year holiday season. In addition, the traditional consumer print business faces challenges from
alternative media formats and shifting consumer preferences, which have adversely affected, and are expected to continue to
adversely affect, both print circulation and advertising revenues. Advertising, in particular, has been impacted by long-term
structural movements in advertising spending from print to digital. The increasing range of advertising choices and formats has
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resulted in audience fragmentation and increased competition. Technologies and policies have also been and will continue to be









with the acquisition at the completion date is $138 million which primarily consists of $69 million of cash, the fair value of
noncontrolling interests of $37 million and the fair value of the Company’s previously held equity interest in Elara of $22 million.
As a result of the transactions, REA Group’s shareholding in Elara increased from 13.5% to 59.7%, while News Corporation’s
shareholding increased from 22.1% to 39.0%. During the three months ended March 31, 2021, REA Group acquired an additional
0.8% interest in Elara. REA Group and News Corporation now hold all Elara board seats, and the Company began consolidating
Elara in December 2020. The acquisition of Elara allows REA Group to be at the forefront of long-term growth opportunities
within India and the digitization of the real estate sector. Elara is a subsidiary of REA Group, and its results are included within
the Digital Real Estate Services segment. As a result of the transactions, the Company’s ownership in REA Group was diluted by
0.2% to 61.4%. Subsequent to June 30, 2021, REA Group provided additional funding to Elara in exchange for further equity
which increased REA Group’s ownership interest to 65.5% and diluted News Corporation’s interest to 34.3%.

Avail

In December 2020, the Company acquired Rentalutions, Inc. (“Avail”) for initial cash consideration of approximately



Results of Operations—Fiscal 2021 versus Fiscal 2020
The following table sets forth the Company’s operating results for fiscal 2021 as compared to fiscal 2020.

For the fiscal years ended June 30,
2021 2020 Change % Change
(in millions, except %) Better/(Worse)

Results e



2021 was primarily due to increased expenses of



Management assesses available evidence to determine whether sufficient future taxable income will be generated to permit the use
of existing deferred tax assets. Based on management’s assessment of available evidence, it has been determined that it is more
likely than not that certain deferred tax assets in U.S. Federal, State and foreign jurisdictions may not be realized and therefore, a
valuation allowance has been established against those tax assets.

Net income (loss)—Net income was $389 million for the fiscal year ended June 30, 2021, as compared to a net loss of $1,545
million for the fiscal year ended June 30, 2020, an improvement of $1,934 million, primarily driven by the absence of non-cash
impairment charges recognized in fiscal 2020, higher Total Segment EBITDA and higher Other, net, partially offset by higher tax
expense.

Net (income) loss attributable to noncontrolling interests—Net income attributable to noncontrolling interests was $59 million
for the fiscal year ended June 30, 2021, as compared to a net loss attributable to noncontrolling interests of $276 million for the
fiscal year ended June 30, 2020, primarily due to the absence of the non-cash impairment charges recognized in fiscal 2020 at the
Company’s Foxtel reporting unit.

Segment Analysis

Segment EBITDA is defined as revenues less operating expenses and selling, general and administrative expenses. Segment
EBITDA does not include: depreciation and amortization, impairment and restructuring charges, equity losses of affiliates,
interest (expense) income, net, other, net and income tax (expense) benefit. Segment EBITDA may not be comparable to similarly
titled measures reported by other companies, since companies and investors may differ as to what items should be included in the
calculation of Segment EBITDA.

Segment EBITDA is the primary measure used by the Company’s chief operating decision maker to evaluate the performance of,
and allocate resources within, the Company’s businesses. Segment EBITDA provides management, investors and equity analysts

with a measure to analyze the operating performance of each of the Company’s business segments and its enterprise value against
historical data and competitors’ data, although historical results may not be indicative of future results (as operating performance

is highly contingent on many factors, including customer tastes and preferences).

Total Segment EBITDA is a non-GAAP measure and should be considered in addition to, not as a substitute for, net income
(loss), cash flow and other measures of financial performance reported in accordance with GAAP. In addition, this measure does
not reflect cash available to fund requirements and excludes items, such as depreciation and amortization and impairment and
restructuring charges, which are significant components in assessing the Company’s financial performance. The Company
believes that the presentation of Total Segment EBITDA provides useful information regarding the Company’s operations and
other factors that affect the Company’s reported results. Specifically, the Company believes that by excluding certain one-time or



The following table sets forth the Company’s Revenues and Segment EBITDA by reportable segment for the fiscal years ended
June 30, 2021 and 2020:

For the fiscal years ended June 30,

2021 2020

Segment Segment

(in millions) Revenues EBITDA Revenues EBITDA
Digital Real Estate Services $ 1,393 $ 514 $ 1,065 $ 345
Subscription Video Services 2,072 359 1,884 323
Dow Jones 1,702 332 1,590 236
Book Publishing 1,985 303 1,666 214
News Media 2,205 52 2,801 53
Other 1 (287) 2 (158)
Total $ 9,358 $ 1273 $ 9,008 $ 1,013

Digital Real Estate Services (



Subscription Video Services (22% and 21% of the Company’s consolidated revenues in fiscal 2021 and 2020, respectively)

For the fiscal years ended June 30,

2021 2020 Change % Change

(in millions, except %) Better/(Worse)
Revenues:

Circulation and subscription $ 1,825 $ 1673 $ 152 9 %

Advertising 210 174 36 21 %

Other 37 37 — — %
Total Revenues 2,072 1,884 188 10 %
Operating expenses (1,334) (1,220) (114) (9) %
Selling, general and administrative (379) (341) (38) (11) %
Segment EBITDA $ 359 $ 323 % 36 11 %

For the fiscal year ended June 30, 2021, revenues at the Subscription Video Services segment increased $188 million, or 10%, as
compared to fiscal 2020, primarily due to the positive impact of foreign currency fluctuations and $89 million of higher streaming
revenues, primarily from Kayo and BINGE, partially offset by lower subscription revenues resulting from fewer residential
broadcast subscribers. Commercial subscription revenues were largely flat, as the recovery in the commercial sector during the
second half of fiscal 2021 largely offset the impact of COVID-19 restrictions that began in the fourth quarter of fiscal 2020.
However, ongoing lockdowns within certain states in Australia are expected to have a modest negative impact on commercial
subscription revenues in the first quarter of fiscal 2022. The impact of foreign currency fluctuations of the U.S. dollar against
local currencies resulted in a revenue increase of $217 million, or 12%, for the fiscal year ended June 30, 2021 as compared to

fiscal 2020.

For the fiscal year ended June 30, 2021, Segment EBITDA increased $36 million, or 11%, as compared to fiscal 2020, primarily
due to the $36 million positive impact of foreign currency fluctuations and lower entertainment programming, transmission and
employee costs. The increase was partially offset by increased investment in streaming products and $35 million in higher sports
programming rights and production costs, primarily driven by the absence of live sports in the fourth quarter of fiscal 2020 due to



(d) Total and Paid BINGE subscribers as of June 30, 2021 and 2020. BINGE was launched on May 25, 2020.

(e)  Total and Paid Foxtel Now subscribers as of June 30, 2021 and 2020.

() Average monthly broadcast residential subscription revenue per user (excluding Optus) (Broadcast ARPU) for the fiscal
years ended June 30, 2021 and 2020






For the fiscal year ended June 30, 2021, revenues at the Book Publishing segment increased $319 million, or 19%, as compared to
fiscal 2020. The increase was primarily driven by the strong performance across categories, including the Bridgerton series by
Julia Quinn, The Guest List by Lucy Foley, The Boy, The Mole, the Fox and the Horse by Charlie Mackesy and other backlist
titles in the General Books and children’s categories, the strong performance of The Order by Daniel Silva, The Happy In A Hurry
Cookbook by Steve Doocey, and Didn’t See That Coming by Rachel Hollis, as well as the $32 million impact from the acquisition
of a book publisher in Europe in the fourth quarter of fiscal 2020 and the $23 million impact from the acquisition of HMH Books
and Media in May 2021. Digital sales increased by 16% as compared to fiscal 2020 due to growth in both e-books and



subscriber growth, which were partially offset by print volume declines resulting from the closure or transition to digital of
regional and community newspapers.

News UK

Revenues were $942 million for the fiscal year ended June 30, 2021, an increase of $44 million, or 5%, as compared to fiscal
2020 revenues of $898 million. Circulation and subscription revenues increased $44 million, primarily driven by the $36 million
positive impact of foreign currency fluctuations, cover price increases, mainly at The Sun, and digital subscriber growth, mainly at
The Times and The Sunday Times, partially offset by single-copy volume declines exacerbated by COVID-19, primarily at The
Sun. Advertising revenues decreased $3 million, primarily due to continued weakness in the print advertising market exacerbated
by COVID-19, partially offset by the $16 million positive impact of foreign currency fluctuations and digital advertising growth.

LIQUIDITY AND CAPITAL RESOURCES

Current Financial Condition

The Company’s principal source of liquidity is internally generated funds and cash and cash equivalents on hand. As of June 30,
2021, the Company’s cash and cash equivalents were $2.24 billion. The Company also has available borrowing capacity under the
2019 News Corp Credit Facility (as defined below) and certain other facilities, as described below, and expects to have access to
the worldwide credit and capital markets, subject to market conditions, in order to issue additional debt if needed or desired. The
Company currently expects these elements of liquidity will enable it to meet its liquidity needs for at least the next 12 months,
including repayment of indebtedness. Although the Company believes that its cash on hand and future cash from operations,
together with its access to the credit and capital markets, will provide adequate resources to fund its operating and financing needs
for at least the next 12 months, its access to, and the availability of, financing on acceptable terms in the future will be affected by
many factors, including: (i) the financial and operational performance of the Company and/or its operating subsidiaries, as
applicable; (ii) the Company’s credit ratings and/or the credit rating of its operating subsidiaries, as applicable; (iii) the provisions
of any relevant debt instruments, credit agreements, indentures and similar or associated documents; (iv) the liquidity of the
overall credit and capital markets; and (v) the state of the economy. There can be no assurances that the Company will continue to
have access to the credit and capital markets on acceptable terms.

As of June 30, 2021, the Company’s consolidated assets included $798 million in cash and cash equivalents that were held by its
foreign subsidiaries. Of this amount, $128 million is cash not readily accessible by the Company as it is held by REA Group, a
majority owned but separately listed public company. REA Group must declare a dividend in order for the Company to have
access to its share of REA Group’s cash balance. The Company earns income outside the U.S., which is deemed to be
permanently reinvested in certain foreign jurisdictions. The Company does not currently intend to repatriate these earnings.
Should the Company require more capital in the U.S. than is generated by and/or available to its domestic operations, the
Company could elect to transfer funds held in foreign jurisdictions. The transfer of funds from foreign jurisdictions may be
cumbersome due to local regulations, foreign exchange controls and taxes. Additionally, the transfer of funds from foreign
jurisdictions may result in higher effective tax rates and higher cash paid for income taxes for the Company.

The principal uses of cash that affect the Company’s liquidity position include the following: operational expenditures including
employee costs, paper purchases and programming costs; capital expenditures; income tax payments; investments in associated



The Company did not purchase any of its Class A or Class B Common Stock during the fiscal years ended June 30, 2021 and
2020.

Dividends

The following table summarizes the dividends declared and paid per share on both the Company’s Class A Common Stock and
Class B Common Stock:

For the fiscal years ended
June 30,

2021 2020
Cash dividends paid per share






News Corporation Borrowings

As of June 30, 2021, the Company had borrowings of $385 million. In April 2021, the Company issued $1 billion of senior notes
due 2029 (the “2021 Senior Notes™). The 2021 Senior Notes bear interest at a fixed rate of 3.875% per annum, payable in cash
semi-annually on May 15 and November 15 of each year, commencing November 15, 2021. The notes will mature on May 15,
2029.

Foxtel Group Borrowings

As of June 30, 2021, the Foxtel Debt Group had (i) borrowings of approximately $914 million, including the full drawdown of its
2019 Term Loan Facility, amounts outstanding under the 2019 Credit Facility and 2017 Working Capital Facility, its outstanding
U.S. private placement senior unsecured notes and amounts outstanding under the Telstra Facility (described below), and (ii) total
undrawn commitments of A$334 million avail m, pa ail m 29



The following table summarizes the Company’s material firm commitments as of June 30, 2021:

As of June 30, 2021

Payments Due by Period

Less than 1 More than
Total year 1-3 years 3-5years 5 years
(in millions)

Purchase obligations® $ 1,042 $ 444 $ 402 $ 106 $ 90
Sports programming rights® 2,022 402 938 446 236
Programming costs® 745 265 430 36 14
Operating leases®

Transmission costs® 207 30 54 37 86

Land and buildings 1,313 153 267 224 669

Plant and machinery 13 7 5 1 =
Finance leases

Transmission costs® 106 31 58 17 —
Borrowings® 2,224 — 824 340 1,060
Interest payments on borrowings® 438 87 136 92 123

Total commitments and contractual obligations  $ 8,110 $ 1,419 $ 3,114 3 1,299 $ 2,278






Determining fair value requires the exercise of significant judgments, including judgments about appropriate discount rates, long-
term growth rates, relevant comparable company earnings multiples and the amount and timing of expected future cash flows.
During the fourth quarter of fiscal 2021, as part of the Company’s long-range planning process, the Company completed its
annual goodwill and indefinite-lived intangible asset impairment test.

The performance of the Company’s annual impairment analysis resulted in no impairments to goodwill and indefinite-lived
intangible assets in fiscal 2021. Significant unobservable inputs utilized in the income approach valuation method were discount
rates (ranging from 8.0% to 22.0%), long-term growth rates (ranging from 0.0% to 3.0%) and royalty rates (ranging from 0.25%
to 6.0%). Significant unobservable inputs utilized in the market approach valuation method were EBITDA multiples from
guideline public companies operating in similar industries and control premiums (ranging from 5.0% to 10.0%). Significant
increases (decreases) in royalty rates, growth rates, control premiums and multiples, assuming no change in discount rates, would
result in a significantly higher (lower) fair value measurement. Significant decreases (increases) in discount rates, assuming no
changes in royalty rates, growth rates, control premiums and multiples, would result in a significantly higher (lower) fair value
measurement.easureme.25%



The Company’s annual tax rate is based primarily on its geographic income and statutory tax rates in the various jurisdictions in



The key assumptions used in developing the Company’s fiscal 2021 and 2020 net periodic benefit costs (income) for its plans
consist of the following:
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Report of Independent Registered Public Accounting Firm

To the Board of Directors and Stockholders of News Corporation:

Opinion on Internal Control over Financial Reporting

We have audited News Corporation’s internal control over financial reporting as of June 30, 2021, based on criteria established in
Internal Control—Integrated Framework issued by the Committee of Sponsoring Organizations of the Treadway Commission (2013
framework) (the COSO criteria). In our opinion, News Corporation (the Company) maintained, in all material respects, effective
internal control over financial reporting as of June 30, 2021, based on the COSO criteria.

As indicated in the accompanying Management’s Report on Internal Control over Financial Reporting, management’s assessment of
and conclusion on the effectiveness of internal control over financial reporting did not include the internal controls of Mortgage
Choice, HMH Books & Media and IBD, which are included in the 2021 consolidated financial statements of News Corporation and
constitute approximately 7% of total assets as of June 30, 2021 and less than 1% of total revenues for the year then ended. Our audit of
internal control over financial reporting of News Corporation also did not include an evaluation of the internal control over financial
reporting of Mortgage Choice, HMH Books and Media and IBD.

We also have audited, in accordance with the standards of the Public Company Accounting Oversight Board (United States)
(PCAOB), the consolidated balance sheets of News Corporation as of June 30, 2021 and 2020, the related consolidated statements of
operations, comprehensive income (loss), equity and cash flows for each of the three years in the period ended June 30, 2021, and the
related notes (collectively referred to as the “consolidated financial statements™) and our report dated August 10, 2021 expressed an
unqualified opinion thereon.

Basis for Opinion

The Company’s management is responsible for maintaining effective internal control over financial reporting and for its assessment of
the effectiveness of internal control over financial reporting included in the accompanying Management’s Report on Internal Control
over Financial Reporting. Our responsibility is to express an opinion on the Company’s internal control over financial reporting based



Report of Independent Registered Public Accounting Firm
To the Board of Directors and Stockholders of News Corporation:

Opinion on the Financial Statements

We have audited the accompanying consolidated balance sheets of News Corporation (the Company) as of June 30, 2021 and 2020,
the related consolidated statements of operations, comprehensive income (loss), equity, and cash flows for each of the three years in
the period ended June 30, 2021, and the related notes (collectively referred to as the “consolidated financial statements™). In our
opinion, the consolidated financial statements present fairly, in all material respects, the financial position of News Corporation at
June 30, 2021 and 2020, and the results of its operations and its cash flows for each of the three years in the period ended June 30,
2021, in conformity with U.S. generally accepted accounting principles.

We have also audited, in accordance with the standards of the Public Company Accounting Oversight Board (United States)
(PCAOB), News Corporation’s internal control over financial reporting as of June 30, 2021, based on criteria established in Internal
Control-Integrated Framework issued by the Committee of Sponsoring Organizations of the Treadway Commission (2013 framework)
and our report dated August 10, 2021 expressed an unqualified opinion thereon.

Basis for Opinion

These financial statements are the responsibility of News Corporation’s management. Our responsibility is to express an opinion on
the Company’s financial statements based on our audits. We are a public accounting firm registered with the PCAOB and are required
to be independent with respect to the Company in accordance with the U.S. federal securities laws and the applicable rules and
regulations of the Securities and Exchange Commission and the PCAOB.

We conducted our audits in accordance with the standards of the PCAOB. Those standards require that we plan and perform the audit
to obtain reasonable assurance about whether the financial statements are free of material misstatement, whether due to error or fraud.
Our audits included performing procedures to assess the risks of material misstatement of the financial statements, whether due to
error or fraud, and performing procedures that respond to those risks. Such procedures included examining, on a test basis, evidence
regarding the amounts and disclosures in the financial statements. Our audits also included evaluating the accounting principles used






NEWS CORPORATION

CONSOLIDATED STATEMENTS OF OPERATIONS
(IN MILLIONS, EXCEPT PER SHARE AMOUNTS)



NEWS CORPORATION
CONSOLIDATED STATEMENTS OF COMPREHENSIVE INCOME (LOSS)

(IN MILLIONS)
For the fiscal years ended June 30,
2021 2020 2019

Net income (loss) $ 389 $ (1,545) $ 228
Other comprehensive income (loss):

Foreign currency translation adjustments 468 (200) (247)

Net change in the fair value of cash flow hedges® 2 9) 2

Benefit plan adjustments, net® 2 (42) (43)
Other comprehensive income (loss) 468 (251) (288)
Comprehensive income (loss) 857 (1,796) (60)

Less: Net (income) loss attributable to noncontrolling interests (59) 276 (73)

Less: Other comprehensive (income) loss attributable to noncontrolling

interests®© (78) 43 58

Comprehensive income (loss) attributable to News Corporation stockholders $ 720 $ (1,477) $ (75)



NEWS CORPORATION

CONSOLIDATED BALANCE SHEETS
(IN MILLIONS, EXCEPT SHARE AND PER SHARE AMOUNTS)

As of June 30,
Notes 2021 2020
Assets:



NEWS CORPORATION

CONSOLIDATED STATEMENTS OF CASH FLOWS
(IN MILLIONS)






NOTE 1. DESCRIPTION OF BUSINESS AND BASIS OF PRESENTATION
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$128 million and $153 million, respectively, which is not readily accessible by the Company as it is held by REA Group Limited
(“REA Group™), a majority owned but separately listed public company. REA Group must declare a dividend in order for the
Company to have access to its share of REA Group’s cash balance. The Company classifies cash as restricted when the cash is
unavailable for use in its general operations. The Company had no restricted cash as of June 30, 2021 and 2020.

Concentration of credit risk

Cash and cash equivalents are maintained with multiple financial institutions. The Company has deposits held with banks that
exceed the amount of insurance provided on such deposits. Generally, these deposits may be redeemed upon demand and are
maintained with financial institutions of reputable credit and, therefore, bear minimal credit risk.

Receivables, net

Receivables are presented net of allowances, which reflect the Company’s expected credit losses based on historical experience as
well as current and expected economic conditions. Allowance for doubtful accounts is calculated by pooling receivables with
similar credit risks such as the level of delinquency, types of products or services and geographical locations and reflects the
Company’s expected credit losses based on historical experience as well as current and expected economic conditions.

Receivables, net consist of:

As of June 30,
2021 2020
(in millions)
Receivables $ 1,569 $ 1,276
Less: allowances (71) (73)
Receivables, net $ 1498 $ 1,203

The Company’s receivables did not represent significant concentrations of credit risk as of June 30, 2021 or June 30, 2020 due to
the wide variety of customers, markets and geographic areas to which the Company’s products and services are sold.

Inventory, net

Inventory primarily consists of programming rights, books, newsprint and printing ink. In accordance with ASC 920,
“Entertainment—Broadcasters,” programming rights and the related liabilities are recorded at the gross amount of the liabilities
when the license period has begun, the cost of the program is determinable and the program is accepted and available for airing.
Programming costs are amortized based on the expected pattern of consumption over the license period or expected useful life of
each program. The pattern of consumption is based primarily on consumer viewership information as well as other factors. The
Company regularly reviews its programming assets to ensure they continue to reflect fair value. Changes in circumstances may
result in a write-down of the asset to fair value.

The Company’s programming rights are substantially all monetized as a film group. The amortization expense of programming
costs, which is reflected within Operating expenses in the Statements of Operations, was $262 million for the fiscal year ended
June 30, 2021. Approximately $139 million, $54 million and $22 million of the unamortized programming costs as of June 30,
2021 are expected to be amortized in each of the fiscal years ending June 30, 2022, 2023 and 2024, respectively.

Inventory for books and newsprint are valued at the lower of cost or net realizable value. Cost for non-programming inventory is
determined by the weighted average cost method. The Company records a reserve for excess and obsolete inventory based upon a
calculation using the historical usage rates, sales patterns of its products and specifically identified obsolete inventory.

Investments

The Company makes investments in various businesses in the normal course of business. The Company evaluates its relationships
with other entities to identify whether they are VIEs in accordance with ASC 810-10 and whether the Company is the primary
beneficiary. In determining whether the Company is the primary beneficiary of a VIE, it assesses whether it has the power to
direct matters that most significantly impact the activities of the VIE and has the obligation to absorb losses or the right to receive
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benefits from the VIE that could potentially be significant to the VIE. The Company would consolidate any investments in which
it was determined to be the primary beneficiary of a VIE.

Investments in and advances to equity investments or joint ventures in which the Company has significant influence, but is not the
primary beneficiary, and has less than a controlling voting interest, are accounted for using the equity method. Significant
influence is generally presumed to exist when the Company owns an interest between 20% and 50% or when the Company has
the ability to exercise significant influence. Under the equity method of accounting, the Company includes its investments and
amounts due to and from such investments in its Balance Sheets. The Company’s Statements of Operations include the
Company’s share of the investees’ earnings (losses) and the Company’s Statements of Cash Flows include all cash received from
or paid to the investee.

The difference between the Company’s investment and its share of the fair value of the underlying net tangible assets of the
investee upon acquisition is first allocated to either finite-lived intangibles, indefinite-lived intangibles or other assets and
liabilities and the balance is attributed to goodwill. The Company follows ASC 350, “Intangibles—Goodwill and Other” (“ASC
3507), which requires that equity method finite-lived intangibles be amortized over their estimated useful life. Such amortization
is reflected in Equity (losses) earnings of affiliates in the Statements of Operations. Indefinite-lived intangibles and goodwill are
not amortized.

Investments in which the Company has no significant influence (generally less than a 20% ownership interest) or does not have
the ability to exercise significant influence are accounted for in accordance with ASC 825-10, “Recognition and Measurement of



Cash flow hedges

Cash flow hedges are used to mitigate the Company’s exposure to variability in cash flows that is attributable to particular risk
associated with a highly probable forecasted transaction or a recognized asset or liability which could affect income or expenses.
The effective portion of the gain or loss on the hedging instrument is recognized directly in Accumulated other comprehensive
loss. Amounts recorded in Accumulated other comprehensive loss are recognized in the Statements of Operations when the
hedged forecasted transaction impacts income or if the forecasted transaction is no longer expected to occur.

Upon adoption of Accounting Standards Update (“ASU”) 2017-12 in fiscal 2020, the Company reclassified $5 million in gains
from Accumulated deficit to Accumulated other comprehensive loss related to amounts previously recorded for the ineffective
portion of outstanding derivative instruments designated as cash flow hedges. During the fiscal years ended June 30, 2021 and
2020, the Company excluded the cross-currency basis spread from the changes in fair value of the derivative instruments from the
assessment of hedge effectiveness.

Fair value hedges

Fair value hedges are used to mitigate the Company’s exposure to changes in the fair value of a recognized asset or liability, or an
identified portion thereof that is attributable to a particular risk and could affect income or expenses. The hedged item is adjusted

for gains and losses attributable to the risk being hedged and the derivative is remeasured to fair value. The Company records the

changes in the fair value of these items in the Statements of Operations.

Economic hedges

Derivatives not designated as accounting hedge relationships or for which hedge accounting has been discontinued are referred to
as economic hedges. Economic hedges are those derivatives which the Company uses to mitigate its exposure to variability in the
cash flows of a forecasted transaction or the fair value of a recognized asset or liability, but which do not qualify for hedge
accounting in accordance with ASC 815. When a derivative is determined not to be highly effective as a hedge or the underlying
hedged transaction is no longer probable, the Company discontinues hedge accounting prospectively. The economic hedges are
adjusted to fair value each period in Other, net in the Statements of Operations.

Property, plant and equipment



Capitalized software

In accordance with ASC 350-40, “Internal-use Software,” the Company capitalizes certain costs incurred in connection with
developing or obtaining internal-use software. Costs incurred in the preliminary project stage are expensed. All direct costs
incurred to develop internal-use software during the development stage are capitalized and amortized using the straight-line
method over the estimated useful life, generally 2 to 13 years. Costs such as maintenance and training are expensed as incurred.
Research and development costs are also expensed as incurred.

In accordance with ASC 350-24, “Customer’s Accounting for Implementation Costs Incurred in a Cloud Computing Arrangement
that is a Service Contract”, the Company evaluates upfront costs, including implementation, set-up or other costs (collectively,
“implementation costs”), for hosting arrangements under the internal-use software framework. Costs related to preliminary project
activities and post implementation activities are expensed as incurred, whereas costs incurred in the development stage are
generally capitalized as prepaid assets within Other Current Assets in the Balance Sheet. Capitalized implementation costs are
amortized on a straight-line basis over the expected term of the hosting arrangement, which includes consideration of the non-
cancellable contractual term and reasonably certain renewals. Amortization of capitalized implementation costs is included in the
same line item in the Statements of Operations as the expense for fees for the associated hosting arrangement.

Royalty advances to authors

Royalty advances are initially capitalized and subsequently expensed as related revenues are earned or when the Company
determines future recovery is not probable. The Company has a long history of providing authors with royalty advances, and it
tracks each advance earned with respect to the sale of the related publication. Historically, the longer the unearned portion of the
advance remains outstanding, the less likely it is that the Company will recover the advance through the sale of the publication.






described above, the Company measures assets and liabilities in accordance with ASC 820, using inputs from the following three
levels of the fair value hierarchy: (i) inputs that are quoted prices in active markets for identical assets or liabilities (“Level 17);
(ii) inputs other than quoted prices included within Level 1 that are observable, including quoted prices for similar assets or
liabilities (“Level 27); and (iii) unobservable inputs that require the entity to use its own best estimates about market participant
assumptions (“Level 3”). See Note 11—Financial Instruments and Fair Value Measurements.

The Company’s assets measured at fair value on a nonrecurring basis include investments, long-lived assets, indefinite-lived
intangible assets and goodwill. The Company reviews the carrying amounts of such assets whenever events or changes in
circumstances indicate that the carrying amounts may not be recoverable or at least annually during the fourth quarter for
indefinite-lived intangible assets and goodwill. Any resulting asset impairment would require that the asset be recorded at its fair
value. The resulting fair value measurements of the assets are considered to be Level 3 measurements.

Asset impairments
Investments

Equity method investments are regularly reviewed to determine whether a significant event or change in circumstances has
occurred that may impact the fair value of each investment. If the fair value of the investment has dropped below the carrying
amount, management considers several factors when determining whether an other-than-temporary decline in market value has
occurred, including the length of time and extent to which the market value has been below cost, the financial condition and near-
term prospects of the issuer, the intent and ability of the Company to retain its investment in the issuer for a period of time
sufficient to allow for any anticipated recovery in market value and other factors influencing the fair market value, such as general
market conditions.

Long-lived assets

ASC 360, “Property, Plant, and Equipment” (“ASC 360”) and ASC 350 require the Company to periodically review the carrying
amounts of its long-lived assets, including property, plant and equipment and finite-lived intangible assets, to determine whether
current events or circumstances indicate that such carrying amounts may not be recoverable. If the carrying amount of the asset is
greater than the expected undiscounted cash flows to be generated by such asset, an impairment adjustment is recognized if the
carrying value of such asset exceeds its fair value. The Company generally measures fair value by considering sale prices for
similar assets or by discounting estimated future cash flows using an appropriate discount rate. Considerable management
judgment is necessary to estimate the fair value of assets; accordingly, actual results could vary significantly from such estimates.
Assets to be disposed of are carried at the lower of their financial statement carrying amount or fair value, less their costs to sell.

Treasury Stock

The Company accounts for treasury stock using the cost method. Upon the retirement of treasury stock, the Company allocates the
value of treasury shares between common stock, additional paid-in capital and retained earnings. All shares repurchased to date
have been retired. See Note 12—Stockholders' Equity.

Revenue recognition

Circulation and subscription revenues

Circulation and subscription revenues include subscription and single-copy sales of digital and print news products, information
services subscription revenues and pay television broadcast and streaming subscription revenues. Circulation revenues are based
on the number of copies of the printed news products (through home-delivery subscriptions and single-copy sales) and/or digital
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Revenue generated from subscriptions to receive pay television broadcast, streaming, broadband and phone services for
residential and commercial subscribers is recognized over time on a monthly basis as the services are provided. Payment is
generally received monthly in advance of providing services, and is deferred upon receipt. Such amounts are recognized as
revenue as the related services are provided.

Advertising revenues

Revenue from print advertising is recognized at the point in time the print advertisement is published. Broadcast advertising
revenue is recognized over the time that the broadcast advertisement is aired. For impressions-based digital advertising, revenues
are recognized as impressions are delivered over the term of the arrangement, while revenue from non-impressions-based digital
advertising is recognized over the period that the advertisements are displayed. Such amounts are recognized net of agency
commissions and provisions for estimated sales incentives, including rebates, rate adjustments or discounts.

Advertising revenues earned from integrated marketing services are recognized at the point in time when free-standing inserts are
published. Revenues earned from in-store marketing services are partially recognized upon installation, with the remaining
revenue recognized over the in-store campaign.

The Company enters into transactions that involve the exchange of advertising, in part, for other products and services, which are
recorded at the estimated fair value of the product or service received. If the fair value of the product or service received cannot be
reliably determined, the value is measured indirectly by reference to the standalone selling price of the advertising provided by the
Company. Revenue from nonmonetary transactions is recognized when services are performed, and expenses are recognized
when products are received or services are incurred.

Billings to clients and payments received in advance of performance of services or delivery of products are recorded as deferred
revenue until the services are performed or the product is delivered. Payment for advertising services is typically due shortly after
the Company has satisfied its performance obligation to print, broadcast or place the advertising specified in the contract. For
advertising campaigns that extend beyond one month, the Company generally invoices the advertiser in arrears based on the
number of advertisements that were printed, broadcast or placed, or impressions delivered during the month.

Consumer revenues

Revenue from the sale of physical books and electronic books (“e-books”) is recognized at the point in time of physical receipt by
the customer or electronic delivery. Such amounts are recorded net of provisions for returns and payments to customers. If the
Company prohibits its customer from selling a physical book until a future date, it recognizes revenue when that restriction lapses.

Revenue is recognized net of any amounts billed to customers for taxes remitted to government authorities. Payments for the sale
of physical books and e-books are generally collected within one to three months of sale or delivery and are based on the number
of physical books or e-books sold.

Real Estate revenues

Real estate revenues are derived from the sale of digital real estate listing and lead generation products and advanced client
management and reporting products, as well as services to agents, brokers and developers. Revenue is typically recognized over
the contractual period during which the services are provided. Payments are generally due monthly over the subscription term.

The Company also provides certain leads to agents and brokers at no upfront cost with the Company receiving a portion of the
agent sales commission at the time a home transaction is closed. As the amount of revenues is based on several factors outside of
the Company’s control including home prices, revenue is recognized when a real estate transaction is closed and any variability
no longer exists.

Other revenues

Other revenues are recognized when the related services are performed or the product has been delivered.



Contracts with multiple performance obligations

The Company has certain revenue contracts which contain multiple performance obligations such as print and digital advertising
bundles, digital and print newspaper subscription bundles and bundled video service subscriptions. Revenues derived from sales
contracts that contain multiple products and services are allocated based on the relative standalone selling price of each
performance obligation to be delivered. Standalone selling price is typically determined based on prices charged to customers for
the same or similar goods or services on a standalone basis. If observable standalone prices are not available, the Company
estimates standalone selling price by maximizing the use of observable inputs to most accurately reflect the price of each
individual performance obligation. Revenue is recognized as each performance obligation included in the contract is satisfied.

Identification of a customer and gross versus net revenue recognition

In the normal course of business, the Company acts as or uses an intermediary or agent in executing transactions with third
parties. When the intermediary or agent is determined to be the Company’s customer, the Company records revenue based on the
amount it expects to receive from the agent or intermediary.

In other circumstances, the determination of whether revenue should be reported on a gross or net basis is based on an assessment
of whether the Company is acting as the principal or an agent in the transaction. If the Company is acting as a principal in a
transaction, the Company reports revenue on a gross basis. If the Company is acting as an agent in a transaction, the Company
reports revenue on a net basis. The determination of whether the Company is acting as a principal or an agent in a transaction
involves judgment and is based on an evaluation of the terms of the arrangement. The Company serves as the principal in
transactions in which it controls the goods or services prior to being transferred to the ultimate customer.

Sales returns

Certain of the Company’s products, such as books and newspapers, are sold with the right of return. The Company records the
estimated impact of such returns as a reduction of revenue. To estimate product sales that will be returned and the related products
that are expected to be placed back into inventory, the Company analyzes historical returns, current economic trends, changes in
customer demand and acceptance of the Company’s products. Based on this information, the Company reserves a percentage of
each dollar of product sales that provide the customer with the right of return.

Subscriber acquisition costs

Costs related to the acquisition of subscription video service customers primarily consist of amounts paid for third-party customer
acquisitions, which consist of the cost of commissions paid to authorized retailers and dealers for subscribers added through their
respective distribution channels and the cost of hardware and installation subsidies for subscribers. All costs, including hardware,
installation and commissions, are expensed upon activation, except where legal ownership of the equipment is retained, in which



Accumulated other comprehensive loss. Gains and losses from foreign currency transactions are generally included in income for
the period.

Income taxes

The Company accounts for income taxes in accordance with ASC 740, “Income Taxes” (“ASC 740”). ASC 740 requires an asset
and liability approach for financial accounting and reporting for income taxes. Under the asset and liability approach, deferred
taxes are provided for the net tax effects of temporary differences between the carrying amounts of assets and liabilities for
financial reporting purposes and the amounts used for income tax purposes. Valuation allowances are established where
management determines that it is more likely than not that some portion or all of a deferred tax asset will not be realized. The
Company recognizes interest and penalty charges related to unrecognized tax benefits as income tax expense.

The Company has not provided for taxes on undistributed earnings attributable to certain foreign subsidiaries. It is the Company’s
intention to reinvest in these subsidiaries indefinitely as the Company does not anticipate the need to repatriate funds to satisfy
domestic liquidity needs. An actual repatriation from these subsidiaries could be subject to foreign withholding taxes and U.S.
state taxes. Calculation of the unrecognized tax liabilities is not practicable.

Earnings (loss) per share

Basic earnings (loss) per share for Class A Common Stock and Class B Common Stock is calculated by dividing Net income
(loss) attributable to News Corporation stockholders by the weighted average number of shares of Class A Common Stock and
Class B Common Stock outstanding during the period. Diluted earnings (loss) per share for Class A Common Stock and Class B
Common Stock is calculated similarly, except that the calculation includes the dilutive effect of the assumed issuance of shares
issuable under the Company’s equity-based compensation plans. See Note 14—Earnings (Loss) Per Share.

Equity-based compensation

Equity-based awards are accounted for in accordance with ASC 718, “Compensation—Stock Compensation” (“ASC 718”). ASC
718 requires that the cost resulting from all share-based payment transactions be recognized in the Consolidated Financial
Statements. ASC 718 establishes fair value as the measurement objective in accounting for share-based payment arrangements
and requires all companies to apply a fair-value-based measurement method in accounting for generally all share-based payment



Company adopted the amendments in ASU 2019-02 on a prospective basis as of July 1, 2020. The adoption did not have a
material effect on the Company's Consolidated Financial Statements. Refer to Note 21—Additional Financial Information for

further discussion.

Issued

In December 2019, the FASB issued ASU 2019-12, “Income Taxes (Topic 740): Simplifying the Accounting for Income
Taxes” (“ASU 2019-12”). The amendments in ASU 2019-12 remove certain exceptions to the general principles in Topic 740 and
simplify other areas of Topic 740 including the accounting for and recognition of intraperiod tax allocation, deferred tax liabilities



Revenues:
Circulation and subscri